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Know what Is happening

A Counterfeited products increasing Global Anti-counterfeit Packaging
risks to Chinese health and safety.
A Escalatinglemand forAnti- s <k s i e o
CounterfeitPackaging & Tracking =
Technology(ACP. 0
A Market expectedo reach US$62.5 e e
billion globally by 2020. 2015 I —
A ASiaPaCiﬁcregiOn prOjeCtEd as C:l ng at a CAGR of 16.1% (2015-2020)
fastestgrowingarea Source. www.alliedmarketresearch.com
(estimated.CAGR of 18%, 20130
2020).
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Know what is happening o,

A Channel News As{&eb. 2014)

A Wine industry experts estimate 20% of wine
bottles sold worldwide are counterfeit.

A In 2013the Chinese Ministrgf Public Security &=
reported that the counterfeit products seized and

MELBOURNE

Over 1,200 tons of counterfeit and substandard
foods and nearly 430,000 litres of counterfeit
beverages were seized across 33 countries.

Qil, vinegar, biscuits, and chocolate bars to fake
spicescondiments anagubstandard dairy products

Source:d/ KAY Ll LIRfAOS (
destroyedlncluded O2dzy i SNFSAG F22Raz

August 10, 2013.
Food andbeverages 5,000 tonnes

Drugsandtablets 2 billion tonnes

Pesticidesfertilisers and agriculturaeeds 3,100
tonnes

Personakare products, machinem@nd electrical
products 53 million tonnes.
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Know what is happening

THE
MELBOURNE

Counterfeiters are becoming more
sophisticated in committing fraud because of:
A Low cost technology

A Globalization

A Consumer complicity

A Expansion of channels and markets

A Powerful worldwide brands

A Weak national and international enforcement

A High tariffs and taxes.
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Know what is happening

THE UNIVERSITY OF
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Some people may not mind

Reuters to purchase fake clothes anc
"o Have you been ripped oft by onine shopeina® - gpparel If the counterfeited
goods are cheaper and look
and feel like the original
S brands.

Fake foods however, have n
benefit to consumers and
are avoided at all costs.
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Meet Con, the Artist

MELBOURNE

| want to
make easy
money!

Access to
sophisticated Mass, Lowwage
manufacturing Labour Force
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Know what I1s available

How can | prevent my IP from
being damaged or stolen?

www.foodvaluechain.unimelledu.au



A LOOK AHONEY
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A Long shelf life if stored in appropriate temp.
range.

A High variable Asian consumer group.

A Growing counterfeited product worldwide.

i Chongging'$iechuardistrict policehave
discovered a production site for fake honey and
confiscated about 500 kilograms of the fakectar
containing zero percent real honey and 187 mg of
aluminium residue per kg of honey.

A Highly adaptable packaging.

A Where do we fit in?
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CASE STUDHONEY
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TRACK & TRACE
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Know what 1s avallable o

OVERT

done or shown openly; plainly apparent.

Brand enhancing view and interact applications

www.foodvaluechain.unimelledu.au



CASE STUDHONEY

OVERARTWORK / Ziii‘iiﬁi‘iiﬁé

1. GRADIENT COLOURS &
COMPLEX BACKGROUNDS

2. CUSTOM FONTS
3. INDUSTRY RECOGNISED [ &,
BADGES & AWARDS “

4. IMAGERY REFERENCING
SPECIFIC LOCATIONS —

\:“//(( poedhea )

o0 AR
'x-_"j) FRsbutt of -t ’?\ 3
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5. UNIQUE TEXTURES

6. ORIGIN REF

8. HEALTH BENEFITS

9. UNIQUE STORY WITH GRAPHICS
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CASE STUDHONEY

EXAMPLES OF OTHER OPTIONS /

OVERT SECURITY
PRINTING

VOID PANTOGRAPH
HANDWRITTEN
SIGNATURE ON
TEXTURED PAPER

LOTS OF OTHERS

A
A

A

OVERT TECHNOLOGY A

INTERACTIVE
THERMOCHROMATIC
INKS

LOTS OF OTHERS

Fill. Chil. Thrill Fill. Chill. Thrill

reuse, LUpPY

www.foodvaluechain.unimelledu.au
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OVERT TECHNOLOGY
HOLOGRAPHIC
FOIL EMBOSSING

LOTS OF OTHERS




Know what is available

COVERT

not openly acknowledged alisplayed, concealed.

MELBOURNE

embedded authenticity security
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CASE STUDHONEY

Gote

COVERTECHNOLOGY OPTIONS / MELECL

A PRINTING A  ELECTRONIC

A SPRAY ADHESIVE A RFID TAGS

DATA DOTS
A LOTS OF OTHERS

A HIDEN UV INKS

A LOTS OF OTHERS

www.foodvaluechain.unimelledu.au



Know what is available

REMOTE

Situated far from the point of connection.

MELBOURNE

digital connection for distant authentication
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CASE STUDHONEY

REMOTE TECHNOLOGY /

AA1234 AA1234

Gote

POST
THE UNIVERSITY OF

MELBOURNE

Customer Validation Security

SIMILAR TO VALIDATIOQIGIN CODES
TOPRODUCT WESBITE

4 digit PIN
eq 8888

&

6 digit token code
eg 493339

Q=

Your secure code is...

www.foodvaluechain.unimelledu.au

Online Business Banking

login

personal access number (PAN)
1234567

D remember my PAN

secure code

| 886493939




Know what is available

MELBOURNE

STRUCTURAL

Relating to things perceived through the senses.
Tangible protection measures

www.foodvaluechain.unimelledu.au



CASE STUDHONEY

STRUCTURAL TECHNOLOGY OPTIO}{S
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Know what is available =

MELBOURNE

TRACK&TRACE

Determining the Past and Current locations.
Checkpoints for monitoring origin and logistic movements

www.foodvaluechain.unimelledu.au



CASE STUDHONEY
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TRACK AND TRACE /

Customer can authenticate product using a
unique QR or serial codes with a free app on
their smart phone.

1. MaXQ: AMCOR

Barcode

‘ o8 a1 19 n-'|||

Serial Number

(21) 99999999

Serialised ldentifier using a
G51 DataBar

AN

2. AuthenticatelT+ GS1

3. OZIRiIS BestonGlobal Food Co.

TRACK TRACE

www.foodvaluechain.unimelledu.au



Know how to prepare

When should | consider amti
counterfeiting technology?
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Know how to prepare

MELBOURNE

W ¢ K SrNJilveh Hlletfor counterfeiting.
L Ore@By a matter of putting dusiness process

In placewith measures that help protect the
brand and theD 2 ¥y & dzY S N3P Q

Source. http://www.abc.net.au/radionational
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Know how to prepare

THE UNIVERSITY OF
MELBOURNE

Construct a
counterfeiting
plan for each
stage of growth

Value

Risk (Low to High-13)

Cost / Risk Analysis

25
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Know how to prepare

Strategy of Options UoM



Strategy of Options e
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Objective:Createa strategy of options for industry of which
packagindechnologiescan bebundled togetherto fit WS S N@ R & Q
W LINE Yforeeasted trajectory of risk.

For example: Thisould give industryptions:

I If everyday Risk 1, select 1 out of 4 options
I If in-between Risk 2, select bundl&sout of 4 options
I If premium Risk 3, select bundles 4 out obptions.

Optionscan beavailable already others can be in the pipeline.
Options can coveinti-Counterfeit, Anti-Tampering &Authentication

Options can covermn-package&based solutions, serializatiofor track
and traceT including bar coding an@FID, diregbroducttesting,
DNA, Decoration,

www.foodvaluechain.unimelledu.au



Strategy of O%tions: ANTI COUNTERFEITING DATABA q
.he¢eT ¢h5!, Qf ¢9/ 1 bh[ hD, !«ubuy

5

Coding & printing
RFID

Holograms
Security labels
Packaging designs
Digital

Too Joo T T To Do

A mass sterilization

A mass encryption
Surveillance tech

A radio frequency

A acoustic -magnetic technology

A electro -magnetic technology

A forensic markers

o

28
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